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B2 stiolol 610431 719,547 769,000 764,361 188400
7\ et 1579408 1871735 1728783 1,805269 514,649
25 13486043 15818987 16516400 17264044 4343075

Zt22l: Mark Lines

2011 Ol F82 gzt YA(Q| Of= HLref(T)>

O - O
28 2 A 20114 20124 20134 20144 A
GM 188285 1984642 2011981 2,009,852 499,030
BIG3  Fod 191138 2114651 2,306,998 2300795 562,879
Chrysler 116258 1330783 1498306 1718324 457,689
Toyola 797,988 1209561 1204382 1,334,691 333,462
U= Nissan 561025 642,930 792,053 047311 237,074
Honda 823650 1219326 1300917 1268904 314,859
g2 #divlob 61043 719,547 769,000 764,361 188,402
7| et o11698 1,111,187 106355 1216130 339,399
25 8661505 1032626 1106643 11650368 2952794

At=2%: Mark Lines
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0|5 A=A (Second Tier Wage System)@} £
o= oo ddof Al4t LAt =l 45, BIG 34}
A= A 34 E7Fsolete A9E A=

- SEA|9F 20159 o]% e M olFHEA HAE Hsk= v
A2 e 22t Bigd AP da@ddel A Eol o, |8 A
Al 20161 Big 3 AJ4tsrel et B4 A4

O 201438 v A2 fuiz: A did] 5.9% 71

o 20149, AR A7 IEANLt A2 7| & Fuid o=
AANH] 5.9% Z7Fst oF 1,995%F off mufj(Bn] 7|%). vl= A5}
oo 9A] 20149 1,693t E 7] S0t HA-57|tHH] 6.1% 57t

- 38 971 F ol¥® AASLY A&HQ AT 47 b, Fo

= 1
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Q01141 01 22 M3t ¥ 0| 2o Toje
(2> CH)
T2 oA 20114 20124 20134 20144 S
GM 2915152 3,008.925 3,222,650 3401768 786,979
BIG 3  Ford 2514469 2,649,963 2916,058 2,906,607 677,969
Chrysler 1685229 1,999,525 2,158781 2472051 502,837
Toyola 1862699 2339951 2502492 2,655,250 638,229
2= Nissan 1375073 1494578 1,625,624 1820433 481,409
Honda 1306615 1626012 1750499 1776021 32043
g2 sof7lob 130556 1474689 1465511 1,526,127 360,369
7\ et 2613163 2988215 319152 3394539 819968
&5 15,507,946 17,581,858 18833137 1992794 4739,803
A2 Mark Lines
201149 O] =2 hdzt YA O|= HOHED
(SH2l: CH)

T2 oA 20114 201244 2013 po14w 20152
GM 2,506,820 2505717 2786078 2,935,008 634,000
BIG3  Ford 2,148,806 2287 627 2,543,360 2533691 606,257
Chrysler 1369114 1,662,004 1811269 2,106,040 511,547
Toyola 1649738 2,088,809 2,213483 2382901 578,304
2= Nissan 104253 1,141,656 1,248420 1,386,895 37,628
Honda 1,147,285 1422785 1525312 1540872 B33
g2 soholob 1,131,183 1,260,606 1,256,962 1,305,962 313,129
7\ et 2048152 2381380 2588689 2737608 661071
ok 13,040,632 14,840 674 15952503 1697967 4065018

Atz Mark Lines

O Jd)-7]otASz} o] 3 9 A

o A9 u|=r Y TojEe dEet AYUERE ARl g T Bl
LE 20149 2 B2 2o A A2 o4 of FTod+=
g 2Rl AYAIAZE u]ZFAR A =2 HrtE worw ok

==
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Ad-7]otAs 2= 20158 1~59Y 654,834U15 Tujjste] AW 57
tHH] 3.8% 57t 20143+ vl= 7|& <F 1310t E Tofsto]
A F7] Wl °F 4% 57t
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Jolab= 2014 w]=A]Rol A 8.4% Z71SE 5813}1‘41; HEE 3.5%
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- dAd-7]otxte] 2015¢ H SAEEE= 1,7 35*81 *122 =
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A A8 oF 24% 733HE

oﬂﬂ] 7]0]—;{]- Ele= ;(]- 3ZE _u}uH Nx—] 17]. 11:!

- 201493 49 EujAAeo] A AS HQ AY AUAAE 29 1E
719 BMW S5AI2]A(1923-65d), Wiz E-ZA(19H 234 )
olo] 2tg W HA ®oj 2d F 395 V|E

- QA= ZIoFAbsAte] CUV 24 AFES] 20159¢ 1-59¢ ﬂJrUHF*Ol
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MU Ay SA7F Bl SV B

57 AYE WI5Y 20 WS QA DA ol Aoh
Fo) BAS QAT Aot o4 oS AT Aol I1F
29 Bigd7h 4@ AEAS} CUV A4 D guljo] FelalrA ofie
EANCIL AU, JlobER] 25t 48T Aoz oA
AL Aol Bl 453 A Fito] W uFe 3
At gl EE/RE CUV ARl 430 AEst 9 Qe
e o BAHOR A|Z



Global Market Report 15—035

OH OH

Soiom | oorem | B | ENG Blaa | 52

GM 1,554 1,559 0.3 A 54 40 260 Vv
Ford 1,469 1,441 19w 72 32 560 Vv
Chrysler 723 831 15.0A 18 24 33.3 A
Toyota 2,341 2,493 6.5 A 102 177 735 A
Honda 1,048 1,149 9.6 A 39 56 359 A
Nissan 1,022 1,017 05 v 36 38 56 A

222 GM, Ford, Chrysler 2HEZI2 2 Hoovers

o UE HY=

1—

1= A

O
i

o (xQEpH 20159 1~5¢ Hu] "ok 39, ASH/E 14.4%

- T QE= 20159 1¥9~5¥ Eo] mojako g oF [14ufE 7| &5}
Fom o= HMA F7IthH] ¢F 6% S7HE A

- T Q¥R 20143 HoF QAIE| B 2 12222 (AEHH] 19.2% A2
20159 @z QA E e} Fo|zp RS YAl o=k A%
AeE 14.4% 24

- T QEE b= G4 | Forde} En|] At AA-EG& 29
ZHE =1 2gsE AAS Holal glow, 2016Wd= AF-HE
2915 AAE 7Aool ==

- 2014Q wv|=rA% W AlzF ol o4 %
238Et2 =@ AH|AF ZA] 20144¥ %
AHZF HEHE AT FAL E%E(
2918 AHAol= & AHA

_|_J
ins

H] °F 6.2% S7Fet
I (Reliability) =
1/\ EQEH7F 47 1,
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<Consumer Reports M4,

Asat LlelE 1,2

+~LESS RELIABLE MORE RELIABLE— from
RANK  MAKE ® @ O & 0 Worst model Best model last year

1 Lexus | —=] IS 250 Sedan* CT 200h

2 Toyota —= Avalon Prius C -

3 Mazda | —= 3(2.5L)" 6" 12

4 Honda = Odyssey Civic Coupe 14

5 Audi —= 85+ Allroad* 11

6 Buick == =] LaCrosse (V6) Verano 16

7 Subaru — BRZ* Forester (non-turbo)® 13

8 Scion | e— — FR-S* xB 13

9 Porsche —= 911" Cayman® 15
10 Kia —s=s— Optima Hybrid* Cadenza® 16
11 Acura [ — RLX* ILX |8
12 Volvo 3] XC70 360 (5- & B-cyl.) 15
13 Hyundai —s—1 Santa Fe Sport (turbo) Azera 18
14 BMW —=4 320i, 328i (RWD) 4 Series” T
15 Lincoln —==— MKT EcoBoost* MKZ (V6)* 112
18 Nissan £ 3 ] Pathfinder Maxima 16
17|  Volkswagen s o Passat (1.8T)* 13
18 Cadillac | =] ATS (turbo)* ATS (vB)* T
19 GMC | ——=— Sierra 1500 (V8, 4WD)" Terain (4-cyl.) |10
20 Infiniti | —— — Q50" Qx80* 114
21 Chevrolet £ 3 1 Cruze (1.4T) Equinox {4-cyl.) 14
22 Chrysler & 300 Town & Country 14
23 Ford | r 3 1 Fiesta Fusion (1.5L EcoBoost)* | 13
24 |Mercedes-Benz s CLA250 GLK (diesel}” 1
25 Dodge | C—————s—— Dart (1.4T)* Dart (2.0L)*
26 Ram C—= 2500 & 3500 (diesel) 1500 (V8, 4WD) L7
27 Jeep C——————— Cherokee (4-cyl.)* Patriot 14
28 Fiat [ ————] 500L* 500 NA

x At=2: Consumer Reports
1 Z &
HlAE Mgt el ods] 9 Mg

A4, 20159 AYE ghot

o) 1912 A% ]

o2 2423t EQE

|

- 0 AEA A% 399 AGeS AXtL Yk Eae AF4E
2eig 7%, A9 e 735% 3%

ALt AA| w=olel 1779

— Ward's Automotive®] Tr=H
AWEY, A fapgle] 59 Ald

T Qe Aol BEHE Scione] FFO]

A7} 20159 Fo] A7
T oz JiEm, tersty AR Qi A Bes 97 By

Z7t 2%
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o (Eh s S7F FAlOIY < &4A Al 34F Bl 7P
TR A4
- ks 20149 AA ol Azt wigdo] BE U,
20159 19~59 Hu| @ojgor 711337dE 715, Ad F7]
J1KeX

tiH] 2.1% 45
- o9 6.7% S7H&S BT 2013 H|d| 201415011% =
At oo AdAe Hoiw Hd oiH] 1.0% 7tk & 1547 o
(A= 71)E B 50 7|Ee 2= oF 1789 tiE wwig
- 20149 Hot AAEBE 18659 (A tiH] 55% A2 T
AAE 7712 JAEE 73}

- U F8 ool ZEUA] TAKATAS Al Aer <l
pl=rell ARt A 400RtH o] AAEAb =lE didem A, Azt
ol (Profi)o] 6.5% #a(4el &9 qti)ot= & & &l U=

o oflold A= ]It 2l=AteZ 2015 wwl £ oY

- At 29l HR-V CUV(AZ20H]) Bzl EA7F wljs 3o
= Ego] 2 Aoz Z|E, 917] BEQl Accord, CR-V, FitZ
Aleler Yzl L gifEo] 20159 o FAS B Zlo=
’d. TAKATA ofoldl] FA|o] &t o] ¥

o (WAh) 20159 1~5¢ Hnm| wujzr 80t 24

- WARe 20159 19~59 Eu| @ujgo R 804,495t8 /1=, Ay
57 HH] 6.6% ‘&
- 2014 Hiite] Hah JAEEE 216582 E 75T v SlE.

- A3}t FAHE ZHtoz 20149 5¢Y AltimaE H|ZESE 77 Rdo]
7FAMSRP)E o 10.7% <lstote] 20143 5 2o AIFHERE
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20149 A tH] §4F A, 20159 AL 9w

- WAbe] A9 20149 <olel2 369 FEloA 5.6% F7HeE 389
g2 E Z|FEorgley, Xt miEd dddiH] 59 9y fdact
1,017¢ 99 E 7=

- AR Qs din] EoA 7HE4AEs FHS ZAor wolyH
nl=r AP W ARkl F7)9 59 +6E da

- CUVEHERI Rogue®t Murano & 41z} Q17]
5] ¥ H

i

ol 2015¢ A2

=== Ford

== Toyota
Chrysler
Honda
Nissan
AL 7|0t

2010 2011 2012 2013 2014 2015

Zt22l: Automotive News
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0 &3 A5% 2 94 012 92 4%

o WA ATA BE, qu] 5E 69] 7|2

- =4 At EES B9 Y 2008W ¥t 200992 AlLlSHHA
2006035 2014712 5] tiu] =5 S7HAE Holil 3.
2014 djn] =& % 6915 7IESIF e HF2 7.2%¢ @&

- o= 2Rt BE GAIES T2 dd-TlopRbsAty] g4t 3ol
, Fof =7t A7 2o,
2000 o]% Hl= Fa et AAE(GM, Ford, Chrysler)oll

FES] 98 AR A mAzE Fof AAWAL AY WAZ

2t22: KOTRA C|EZO|E 2t

29



o Wk, St HIAHEZ 5 Hd #F dA 5&F
- HEHQ] b= AEAF A 13 WE Q] vtE= 20159 2R E |
AlZ Aol Brl AR i AAsde d4dshr] AEsEE.
T8 AEA A, 2, @7 30 BES BF AT oA, ST
S 201749 & Ao, AAES ok A Huli el
GM ol 9% A<
- St H|AHR2 20149 ml=o] 22k BF AAID Cooper
Standard®] €3z 2 ®vi7] AtY (Thermal & Emission) &<
AFBHAL, F A-FRE 46009 Eof] 2. Asxt ] &
a2 =0l foyA] #E AF ZEEDRE Aelste] AR
Aol A e AR 7did
- et=ro] AdiAbEAt dHAoIAL AbEsAg BEE/HE A7 ARAA
Agre 201498 % b= AEa} BREAF SemblexE Q145191 9l
2 gl oF 200219 £Folele. ATFE SemblexAl <142 =
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3. EU AIE, €& dAse 54 nHA" a3 &3

[
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34

EU #-&at A% 4%

20143 o] EU W A&A 271 o5A4 &<

- FEATAHAZES(ACEA) ] W=, 20144 7+ & Ast A
Attigs 1,7209F tHCAAE] +6.2%)2 22 AARe] 19%
212, o] & £82t= F 1,5009F d(AE thH] +2.7%) FRo|H,
2298 PATRO] 21%

- 20149 EU W A4+ As2 s5+= & 14409 gi(GddH]
+5.9%), °] & 82 SEFE 1,260% HHIEH] +5.9%)2
2728 A AA AEAE R 582 /o] 16%%t 18% A4

- 20139 AsAf AFRAF 2 BEE AXAY] wlE2 F 4159 fE=
FU W] R&D2] & 26% A, AAH] +28.5%

- FU q] =2} BE A Z /A ADE] FHoko] 11801 = 20124
7% & 1,210%F FolH, EU Y 189 F 5.6% XW

- 20149 EU 2870= 52t d9] £&2 1,2429 F=< §Hd, 5
Y2 2919 fE= $Eo] U= 44 ol A3, 7oA A

|yt FA9t 9519 /=2 7=

C10~"14E wEASa AlY W A S5 i

094,222

1
*——15,—1—49,—9115\
000,000 o 14.395.523
L > -594. 709
3.146. 770
12.541.543
12,060,000 12 nl:-!_'W,‘—'-

37330

10,000,000

—— = ALSX A RESA
= e e R
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CEU AFsat Al sigh)
s i L2 He e SO|AFRS
2013 71,6202k Cf A NA AsRE AR 19%
2 2153t 4
2014 71,7202k Cf A NA AsRE AR 19%
AMAH
i 2013 1,4602F Cf A MA &2t Mol 22%
Z 583
2014 71,5002+ Cf A NA &8a1 A 21%
) ) 2013 1,3608HCf | A MA 2=zt S22/ 16%
Z 253} 4
AlE 2014 1440200 | & MA 2ts2E SS/AHOHO| 16%
SE
i 2013 71,1902+ Cf A MA A2 =002 16%
= 583t
2014 71,2608+ CH A MA Azt S=S/H0He] 18%
AbSAA|Z7 | 2012 2308 & Z EU ARV 7.6%
ng
AH|Z, AHAF A 2012 1,2108H & Z EU W 189 56%
0= AtS2} H|ZAL 2012 8,434 {2 EU GDP2| 6.6%
R&D AtSAt A ZAL 2 2012 3239 |2 Z 7|% Oi=2| 3.8%
£t SSAHIZA 2013 4159 22 Z EU U R&DQ| 26%
e EU 277112 9| 2013 1,2319 82 -
T=
EU 287l 29| 2014 1,249 @2 -
ol EU 277l= <9 2013 279¢ {2 -
o
= EU 2872 9| 2014 2919 |2 -
i EU 27742 9 2013 9519 {2 -
— EU 287K 9| 2014 9519 Q2 -
*2 g SA= A A 7[F 24l 20|, L8 A9 A A 7|IE ¥E, 20144
Ol EAE= F7t 2|¥= 90| et EU 2871= 7|&Y
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WA A3T 3AWY AEAE AFH WYL FHOR-

o EU W A5dE A% Hhe %
- Y & A U AFE ddgs AnEE, Aa HFol
32%= 7 EoH, olF olo] £5d°l 22%, SUV 21%, MPV
(H=2 Zp/uly dl) 13%, FA2] g 9% &

- 2008¢ =29 5897 BAE ST 47 =71=9 ] A R
A AAe} of2e] S7HAIE EAE 49 i}“ 20099R¢ £hateh
LAAE Holxl Q& HhH, SUVe 79 20109 o] x&Ho=
H5 g

C03~"14'" EU AHZE A &8 AlZ Toj

New passenger cars sold in the EU BY SEGMENT, IN MILLION UNITS, % SHARE / 2003 —2014

® Small (A+B) @& Lower Medium (C)} @& Upper Medium (D} Luxury (E+F) @ MPY @ SUV
18

16

- -
N o

2

2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014

Z: Small(2¥d), Lower Medium(E2Y), Upper Medium(29),
Luxury(HMz2| MITH, MPV(CS2 2t2f/0|L] &H), SUV
Azl ACEA(FEASAAHRALES])
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AmAe] A 20149 429 3
& FAolnl, 7Hed ARl A9 T13W A% F7HA olF
ohA] A

A=) HFL kA 27%( 14D B WL Aol
U, REG Z7H AE

C11~14E EU Y BB 78 dUAs8at &)

(&2l %)

@ Petrol @ Diesel @ Altemnative fuels’

Azd. ACEA(REAISAAZAIESE])
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o ‘14 EU 47 A W oF= 24], <& 39
139 EUS] dfet=r 582t 42 -0.4%9]

HaAol= =+stal

= AR W 20.0%=2 Ao H|E 2A]. dE ALn —6.5%9]
NS 7150k oy dAE W 18.1%= 2919 dA] &R

143 &3 A& Y ot &8 £9] R =

349t 7,000t =

T A 17% 24, Ad o] -14.3% 7|5, 42 584 4
TRE 299 2,00099H 2 F A9l 14.3%, AddiH] 22.3% i
- ol A W i shEAEGE Sl 79 A W A4t vE &

diaclel 711

C13 2 1449 EU E2 2831 49 33D

== 20134 20144 sUs
A MA| 2,031,780 2,043,919 +0.6
E{7| 362,946 469,537 +294
o= 405,084 347,294 -14.3
U= 375,534 292,204 -22.2
Ol= 213,047 232,830 +93
223 83,956 152,583 +81.7

2t2 2 ACEA(REALS 2| ZALES])
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B, o]g olo] o]galoh(16.2%), DH(+6.4%),
(5.6%) 59 w02 we A Ad

38



Global Market Report 15—035

o EU A4 712 452 2444 W §3 19, Y& 29)

2 '10~'149 EUQ gt A=z} 49 FRE oAz ot
FeAE Eoltk “12¢e] 409t 8251t FHIAE 7|57 ©]
ehket AAaAE Al

g +9e SeAst Hoh FEg e Holm A& Fa
=
-

/\

o r&“

Lo
o

He F FYAFE 142%9] WIS AR, ©7128.6%)
o] 2918 AX. LS 12%2 3915 AAF. F 30 SUHol
A7) TP o1 H(54.8%) 2 AR

$2010~2014 EUQ| 3+l ZtE3}p 20 73 B35} S35k
(

700,000

M
517,420

500, 000

348,263+ &t=

L8853 e LN, 283
400,000 - TT - 15 ; g5:65 _
g of
FaTa Miar 2o T ol o 2 ol
300,000 299,736 W 2932438 -= =

200, 000

100,000

2010 2011 2012 2013 2014

25 E2s Bojhe 7|2

[ =]

A2 ACEA(RHRSAHAH| ZALES])

StH 82} UAFANA =, ol F AR 17%9] Hl5S At
215t E7]1(23.0%)° ©]o] 29. dEL 143%=2 3¢. o] ©o]9]
|=o] 11.4%=2 49], & 49 FU=o] F A9 65.7% ZA]

O

39



40

]x} Hogo

O|ZAHA|7} 63.9%2] =2 ZIINE 7|=
N WAro] +23.0%, Subaru®} Daihatsu 59
A HEHETY 49.5%9] =2 AFAE Aldstal 9.

T Qe A 7.2%2 F7HA 7155,

T7Hee HolH %= A<

E35] Lexus’} +35.5%9]

C15% 1~4% EU Uf 8% SASY A7 S2Ci4)
(SSl: o, %)
1~4¥

=5 AMEEFE(%) A S8 SUE(%)

15 14 15 14 15714

VW Group 247 2477 | 1,161,108 | 1,072,194 +8.3
VOLKSWAGEN 12.1 12.0 569,703 521,398 +9.3
AUDI 5.4 5.6 254,464 244,044 +4.3
SKODA 4.2 4.3 197,596 185,427 +6.6
SEAT 2.5 2.4 116,002 104,094 | +11.4
PORSCHE 0.5 0.4 22,293 16,230 | +37.4
7|Et 0.0 0.0 1,050 1,001 +4 9
PSA Group 10.7 11.3 504,287 488,281 +3.3
PEUGEOT 6.2 6.3 290,477 272,500 +6.6
CITROEN 4.0 4.2 187,317 183,966 +1.8
DS 0.6 0.7 26,493 31,815 -16.7
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RENAULT Group 9.8 95| 459185| 412.268| +11.4
RENAULT 6.9 66| 325467| 288,026| +13.0
DACIA 2.8 29| 133.718| 124.242| +7.6
FORD 7.4 76| 347.801| 327,790| +6.1
OPEL Group 6.7 74| 315433| 321.827| -2.0
OPEL/VAUXHALL 6.7 6.8| 314338 293,506| +7.1
CHEVROLET 0.0 0.7 953 28.251| -966
Other GM 0.0 0.0 142 70| +102.9
FCA Group 6.4 62| 301738 268397 +12.4
FIAT 4.9 48| 228059| 209,440| +8.9
JEEP 0.6 0.2 27,568 9200 +199.7
LANCIA/CHRYSLER 05 0.6 23,819 26,284 94
ALFA ROMEO 0.4 0.5 19.450 20,834 66
OTHERS? 0.1 0.1 2,842 2,639 +7.7
BMW Group 6.2 6.0| 290,305| 259224| +12.0
BMW 5.0 50| 233,091| 216601| +7.6
MINI 1.2 1.0 57,214 42.623| +34.2
DAIMLER 5.6 53| 260609| 228436| +14.1
MERCEDES 4.9 48| 229224| 207,377 +105
SMART 0.7 0.5 31,385 21,059 +49.0
TOYOTA Group 4.3 44| 203,083 189520 +7.2
TOYOTA 41 42| 190666| 180,356| +5.7
LEXUS 0.3 0.2 12,417 9164| +355
NISSAN 4.3 37| 199,766| 162,360| +23.0
HYUNDAI 33 32| 153,615| 139.801| +9.9
KIA 2.7 27| 126,959| 117.500| +8.1
ng‘,ﬁ? CAR 1.7 1.7 81,788 72,149 | +13.4
MAZDA 13 13 62,506 58.025| +7.7
f{’(‘)GV‘éﬁRGLré\l'j“pD 1.3 1.2 58,900 52,526 | +12.1
LAND ROVER 11 1.0 49 604 41952| +182
JAGUAR 0.2 0.2 9.296 10574| -12.1
SUZUKI 1.2 13 56,382 56,656 | -0.5
HONDA 0.9 1.1 44223 47.490| -6.9
MITSUBISHI 0.9 0.6 42,636 26,013| +63.9
7|EF L2 2bdat

Hai=(SUBARU, 0.2 0.2 9,998 9,128| +95
DAIHATSU)

5 BN AR S

—

Az REASAAZ

—/

[Zke]

==1n

(45 71202 &

|(European Automobile Manufacturer's Association)
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29 2T ool WA W 2R AAAS

A 9ot APt Sejo] Aojxo] glrka B4
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o 2014 Chevrolet, VW & wl=-7¥ 2} Bt FE3} 5129
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Avtovaz® =Wl BH:E Lada EQF F2 AH|RE9 7HAHE AE

Faz A% Bl 15% stete

Mitsubishi
Skoda

Nissan

Toyota
VW
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o ZAote] M=%t s A FEsEdAe & 110 A=, Adix-s=}
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HzRAF  ZE9E AisH ‘A2 A 4tof| A
Toyota 2007 50k oy Camry RAV4
Nissan 2009 50t Cf Teana, X-Trail, Qashaqai
- Murano, Pathfinder a
SICH 2010 2208+ Cf Solaris, New Rio Creta

AR HENE2E23 2oy

o Mitsubishi= ®AFHE QI Kaluga A9 PSA Peugeot Citroén
Mitsubishi bAoA Outlander ¥ Pajero Sportg A4t

- QAP 49 o R F Y A2 ZY Peugeot—Citroén
70%, Mitsubishi 30% H]&=, Citroen C4 2 Peugeot 4082] A
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O SAAJoF Y ot 42 3 FEF dA9 4%

o HAloF W ot g2k 719 e] dAete2 40% Weld

- Adasael 49 Y U A =
=

- Nissan& 27 o] REQAES §280 07 sh}, 4oy EA=

A2e SPste REAL BA e

o Nissan& Renault—Nissan €&]etA 3 Renault—Nissan—Avtovaz
27102 2l ZAlof YoA dEV|Foer HI|E ofE oA
EESH X2H4S 1A S

- 20143 T 3AF FofjEEE ARNPO(Avtovaz—Renault—Nissan
Purchasing Organization) &2 Togliatti 5 Ao} TH &
ojZ Sle 71& Avtovaz H9

saiEe 284 9 g7l

il

{Renault-Nissan-Avtovaz 7|AE1Z (ZtASHEH>

Renault-Nissan—-Avtovaz Alliance
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222 Renault, Nissan 2H|0|X|, Wall Street Journal &
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0 2014 Aot A5 At A BA=E gejFe AuRd A
7105 A= 15.1%, Nissan?t Toyotas 13%E A&

- B0 19= Avtovaz9 Ladaz, 2015d9= GM9Y A
A gt AFHRES Lada Granta s°| 7FA7F A
=il S

- 7]&= AvtovazZt 28 583} Renault-Nissan2 &4 9 SUV
Aol Zgell gkev, Hxp SUV A Aol S &HA
Avtovaz®] BHEl FAHE A HEotE Aos oA

=

o

<2014 2{A|O} =2} Al i moisist o A28

=2 = = TOREF (CH) ANEEFE (%)
1 Lada 387,307 15.5
2 KIA 195,691 7.9
3 Renault 194,531 7.8
4 Hyundai 179,631 7.2
5 Nissan 162,010 6.5
6 Toyota 161,954 6.5
7 VW 128,071 5.1
8 Chevrolet 123,175 4.9
9 Skoda 84,437 3.4
10 Mitsubishi 80,134 3.2
228 F2| SH|RLIATS| (www.aebrus.ru)
<2014 2{A|OF AksAF AlZ &9 10CH XSE T Hat)
=2 AtE THof=F (CH) a3 s21tH| (%)
1 Lada Granta 152,810 -8%
2 Hyundai Solaris 114,644 +1%
3 Kia New Rio 93,648 +4%
4 Renault Dust 76,138 -9%
5 Lada Kalina 65,609 -3%
6 Lada Largus 65,156 +13%
7 Renault Logan 60,434 +19%
8 VW Polo 58,953 -19%
9 Lada Priora 47,818 -17%
10 Nissan Almera 46,225 +194%
At29] ¢ FH FEHRYAFES] (www.aebrus.ru)
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1004% o= AlA 34 7

S A2 ER AU F5 FAL Sz TR gAclAs

- Q7 12900] W QmE |4} A1, FFEt A7 FAol
W BT QAN ATk A, A FANEY F O}ﬂﬂﬂ

=2 2 20144 2015\ SUs
1 Maruti Suzuki 1,053,689 1,170,702 1%
2 Hyundai Motor 380,253 420,668 11%
3 Mahindra& Mahindra 254,344 223,968 -12%
4 Honda 134,339 189,062 41%
5 Tata Motors 198,812 161,791 -19%
6 Toyota 128,811 141,347 10%
7 Ford 84,469 75,138 -11%
8 General Motors 30,890 51,839 -36%
9 Nissan Motor 38,024 47,474 25%
10 Volks Wagen 52,528 45,018 -14%

A2 2 SIAM
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A A GA 2 FEE 4A JAEIF

A2} Z2jAH= A Maruti Suzuki, Honda 58 402 S
AgZw F27F2)Q} Tata Motors, Mahindra& Mahindra 5]
= AR, dtiRFsAL Ford 59 378°] Q= RV =2 B

UE3H Ats2t S={LE)D

OHE o,
r 4o K

i

,' NORTH
“Honpa | $ SUZUKI
5 (1)

hS] 5502 YAMARA

.J-DHN DeEERE

OI@

Azel: AE3} 20| LoiH

—

=] | ws

—

<2012-13 SIAHE S{AHY To{ZF 2 MARZE(CH))

=2 O
oo | sae o wr | wn | sae [ my A
Maruti
Tata Motors | 203.215 | 215,229 e | 11055198 | 1,141,539
Mahindra & &la|/
. 188,751 | 196,448 Honda 70,650 74 663
Mahindra NCR
(I;’/le”era' 11,321 12,084 Hyundai | 384,981 | 416,014
-Ji—'-l:” otors
Volkswagen 78,972 79,632 Ford 79,842 81,228
Fiat 7.042 7310 ZLto| Nissan 30,158 38210
Skoda 30591 | 31,001 H;\r/‘ld““a” 7.850 8,042
otors
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- @9 AEA REEQAE Qw ) oF 120747 A& glew,
1 F 95%= AUATAL 9A Y Adold] e
- Ux) SAHE eretel olelsabt Qi ohstelrEet R A ola

nhRE 22707 Qi Wel F2rke Aod 914

S|AMH Maruti Suzuki
Maidg 1982 S Gurgaon, Manesar

T2 MM RfZE | AZ, SWIFT, ALTO K10, WAGONR &

S Ol ASAHSBA) AFHRE 192 At US

7|E} 2015 18 & 116,606t HOHE VIS oI 1 & 11,0470
s +=¢

- 19839 AE AZE 5 AT Ho) 58X AxAel Fa £E7]Y

oz 4%

il a A
AE, SEAE AT ZTHL 2L ANE FEA JE AY

x OIE7|A|YAQ BiCHO|E L5tn A RAMH| 40

%I_ o o
22| o, M2 20 5 zHLo HEHQ U FHS 0|B0f
- 20079 Q= AR ARG BT V)P mAPFeE lEelE

- Qm A AAGA A 998 M 2 d9ld AE Zend
19949 %8 §8 5 o2 e FED e
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6. 42 AAS, =2 A= FE=Z H= AF A+

O #=F 22 A%

o = A&t A%

- Hi=re) AsAp ’ AbeAr £33 2 20129 olF H= A1

T AdoR Ayl stglom SH Y eEm2 IF, Ak
Lﬂﬁlo} Ate-tioret]of, FefolAlof, el 54

- Bj=o] AEA; A A A QB AFAE At g st

FEfelm o] )9 F=® AASel M= FEore] AAAA

cal

el

gL sjem glod, HT A Bty sH RA F7} Som
A A7NAAZ R4 we) FROE ololH AMTe] AANAS

- A4 A2t Al 9 (OCIA: The International Organization of
Motor Vehicle Manufacturers)ol] @29, 20143 ef=2] 52t
Aite 188t = Ad 2457t o] 23.5% shERlew AlA
106 2153} BRIkl A Welt 1290 HEFS

20143 Ei= Ats2f i =2
(©t2l: gt of)

— =

23 =}

i

20—

Million Units
7]
1

]
|

A= 2 The International Organization of Motor Vehicle Manufacturers(OCIA)
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20149 Bli= AtsAF M4t W, =5 &)
(GH2l: CH/ %)
At oekjo]
7 g
12¢ 1~12¢ YOY YTD 12¢ 1~12¥ YOY YTD
AlAE 153,669 1,880,007 -3.29 -23.49 153,187 1,842,708 6.47 -16.94
< LHTHOH 89,504 881,832 -21.43 -33.73 120,001 1,701,535 -5.33 -15.11
2Z(CBU) 89,146 1,128,102 1.35 0 81,947 887,980 -8.34 -5.10
Zl2&: Thailand Automotive Institute (20143 12%)
CEif= 2&Y Zzxp Do sig) Ci= Y Zsa R2A4A] sg)
(T2l 2t Cf, %) (G2l Bt T, %)
160 120 ¢
140 100 F
120
100 + 80 1
80 |+ 60 |
0 L EREES RS
B 40 wis
40 o ) [m ]
20 + 20
ol

2013(units)

) O]
2014(units) 2013(%)

[
=

2013(units) 2014(units) 2013(%)

-40 L

T %e dUdE 4EE

2t=22): BMI, Toyota Motor Thailand
o ¥Fe AIF A%

- =2 12 712 °1Z4" 1300cc ©]5te] A&t thal] AH|A <t
TATAE LF Qs = WA sF= olZ7HEco—car) Z2HE 9]
29A Z4E 20149 39 Hrastgon, Exrgx|A™o=z QI
ASEAN W Az goz A o] JXE tA] &9 Aoz Mt

- i3 AdsITel Slsbd 20159 H1F AFA AL 21082

Ao Hlsf 11.7% 5718 Zez 45T, +57F % s &

g2 22y AET tiH] 6.95%, 4.54% 4FS Aoz My

-1 1 LI
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WO AT PEE AERT AFA AL FHOE-
CBEE Hi= A2 di/Ue/a5 0D

(el 2 o)

Figure 3: Thai vehicle production, domestic sales and exports

1,000 units
3,000 .
i 2454 2457
2,500 Domestic 2100
2 000 —— Production i E
' 1,022 1,121
1287 1394 ; - i
1,500 | 1125 1188 ' : fir2 $E0
1,000 T 539 . B N
so0 | B - B5? | | 1,432 1336 o
703 683 5o 610 |, 751 |14B 880 9
447
2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 15F

Source: The Federation of Thai Industries / MBKET estimates.

Atz The Federation of Thai Industries, Year 2015 forecasted by TRU

= U ot &H4a 2 HEE AA A

Fd AA AE I 2L 7Y E2
AA "= 2FEAt A @A AMRAHEEES) 3 14X, EET
HEote 8 A FF 8% 5, 42 dAEe] o & 3
o, =2 Xkt FHR H= AEA A AR Ao
g HES AXSRT e

© So] 9lon] 20154

o] o

H i
1€-44 7|& = JA9] wojsre A o] 1% & 7
A= e

S|AHH F2 FF 13 9ig (2014) 8 35 (2014)
Toyota Motor Japanese: 86% Thai: 14% 1-Ton Pick Up/Passenger Car
Thai Yamaha Motor Japanese: 91.4723% Moped
Thai Honda Manufacturing Japanese: 60% Thai: 40% Moped
Isuzu  Motors Singaporean: 71% Thai: 29% 1-Ton Pick Up/Truck
Thai Suzuki Motor Japanese: 97.5186% Moped
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Mitsubishi Motors Japanese: 100% 1-Ton Pick Up/Passenger Car
Honda Automobile Japanese: 76% Thai: 24% Passenger Car
Auto Alliance Japanese: 50% U.S.A.: 50% Passenger Car/1-Ton Pick Up
Kawasaki Motors Enterprise | Japanese: 100% Sport
Toyota Auto Works Japanese: 100% Van
Hino Motors Manufacturing | Japanese: 100% Truck/Bus
Nissan Motor Japanese: 75% Thai: 25% Passenger Car/1-Ton Pick Up
TC Manufacturing and Assembly | Virgin Islands: 99.99% 1-Ton Truck
Suzuki Motor Japanese: 99.99% Passenger Car

At=22: : Thailand Automotive Institute(www.data.thaiauto.or.th)

14

15

Y-0-¥ Share
Accumulated Accumulated

Toyota 83,288 110,898 -24.9% 33.1%
Isuzu 47 577 56,111 -15.2% 18.9%
Honda 38,000 29,555 +28.6% 15.1%
Missan 18,971 22,139 -14.3% 7.5%
Mitsubishi 16,549 22121 -25.2% 6.6%
Mazda 11,045 11,2590 -2.2% 4.4%
Suzuki 6,920 7,625 -9.2% 2.7%
Hino 3,526 3,462 +1.8% 1.4%
Subaru 753 578 +30.3% 0.3%
Mitsu-Fuso 421 443 -5.0% 0.2%

Total Japanese makes 227,050 264,222 -14.1% 90.2%
15 Acc. 14 Acc. Y-0-¥ Share

Ford 9,103 13,443 -32.3% 3.6%
Chevrolet 5,715 10,124 -43.5% 2.3%
Benz 3,520 3,006 +17.1% 1.4%
B.M.W. 2,744 2,402 +14.2% 1.3%
Hyundai 1,309 1,177 +11.2% 0.5%
Volvo o676 269 -22.2% 0.3%
DFM 427 677 -36.9% 0.2%
TATA 418 B85 -39.0% 0.2%
Volkswagen 152 164 -7.3% 0.1%
Kia 150 158 -5.1% 0.1%
Proton B85 178 -52.2% 0.0%
Wuling 73 ki +29.3% 0.0%
Peugeot 13 21 -9.5% 0.0%
Daewoo 15 14 +7.1% 0.0%
Other makers 387 233 0.2%

+56.1

= Passenger Cars & Commercial Cars Only

228 Motortrivia(www.motortrivia.com)
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i A3E AARY AFAE ABA APe FHow-

o AE A4F 2 AL IR

— Toyota, Mitsubishi, Isuzu & €& HA== A7 Ei=TolA
A AEAE Absta &

r

- 43z} AR H{E2 ToyotaZl 39%= YTHolW 11 HE
Mitsubishi, Isuzu, Honda s°| Z}A|stal QL. 2F 2} AYAr=F
AG89 AL Honda7lb 80%=2 L&l 1909 I HE

Yamaha, Kawasaki 5°] 2}#|stal 1S

C.

20143 YAE 422} SebFd dRE> <20144d YA E 422 SubF 7D
(Ch2l: o) (C

2014 Car Production by Brands 2014 Motorcycle Production by Brands
58782.3852,

136176.1212,
HToyota T%

B Mitsubishi 177452 7804, = Honda

H Isuzu 10% ® Yamaha

E Honda W Kawasaki

B Nissan B Suzuki

B Others

Zt2%4: Automotive Intelligence Unit, Thailand Automotive Institute

2583}, 448 A% ¥ 1-Ton Pick up A T} A

- 20149 AZF Hi= W A-sAf WUl 881,832tHE o]
AA ] dufF2 772,375, = GAQ ToiF2 4,877H A

- %82} (Passenger Car)®] A TmojeFe 2015 % 1-49 7%
Ad E7] U4 15.7%° Fae=s 7|55t er A dE AA
AAl 15.4%° Haess EIou b= AAlE2 258 A4
203.4%, 710} 42.6%2] E& Z71ee 71259Y

U

olN

.\
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- AL A= (Commercial Car)Q] A HofjsF GA] 20159 % 1-44
71 Ad 57 diH] 15.1%°] #Hass 7155t e™, Honda,
Nissan, @] 5ol ZZ 161.9%, 11.5%, 6.4%°] F71&S HQ
H9FH Isuzu, Toyota, Mitsubishi, 7|0} 52 #Ach= EE52 HY

— 1-Ton Pick up #F=F 9 PPV 7
S71d¥] ool 20.3% HAS

5

St

20159 1-44 7|+ Ad
1)

o

aa
A~

"

ftlo

<2014 YAE HZt HOHED

SHenDL IS

gonLSaBUNSIUNAUS:AN Ushd 2014 / 2557

Brand AN FEB MAR  APR  MAY JUN  JUL  AUG  SEP  OCT  NOV  DEC Total
) Toyota 26,184 27287 3063 2663 2556 250 5000 24992 239% 26791 2850 B3| 326457
[ 1suzu 0683 13416 16345 13467 13640 1398 12532 12394 12047 12464 12045 15646| 160,286
|} Honda 5781 7469 9111 7104 BG4l 0087 858 8777 10073 8837 9605 13369| 106,482
A Mitsubishi 5246 5600 6008 5265 4740 4940 5509 5011 502 5039 5221 5283 | 62885
= Nissan 020 511 637 4661 4303 428 4130 4430 4671 4899 4762 5458 | 59,220
€ Ford 3061 314 3663 3605 338 3301 3046 2988 2700 2853 2805 3471 | 38,087
9 Mazda 2360 2418 30 3459 277 31 342 M 296 297 155 1799 | 3432
" Chevralet 2384 2059 2801 2880 2026 2284 209 2007 1638 1581 2003 2097 | 2579
S Suzuki 1644 1782 1877 2302 1230 2361 L7 163 L4 1206 1040 1874 ] 20,183
(1 Mercedes-Benz 434 740 1037 745 698 872 B9 972 1257 1045 9 1944 | 1154
O sMw 52 M9 671 660 600 I8 691 640 T M4 667 1,05| 8386
%) Hyundai 76 M5 W6 W OB/ 3 W0 I 42 % 512 | 408
& Volvo 55 23 A6 B 6l W W 1R 43 166 M5 | 2261
@ Subaru %47 181 14 13 150 A7 155 167 18 194 203 | 1,966
@ TATA W 174 178 16 107 108 15 106 157 i1 & us | 1,6%
@ KIA ZnO% B OB N 40 125 51w 8 ¥ 6| m
=, Lexus 15 3 40 60 30 33 18 35 [ ] 15 50 570
@ Volkswagen 31 4 ¥ 5 31 ¥ R 3N ¥ B H 5| 4
¥ Proton § 4 0 W/ 51 4 4 & 31 D U 3 466
B M6 : : - : : . - N ! N N % 204
. Ssangyong T 113
! Peugeot 4 5 8§ 4 7 #H 1 &8 3 5 3 B 98
&) Skoda e N NS B N TR RN A M R 14
Others LO75 1168 1400 1192 1158 1134 1203 1285 13M 1362 1363 1750) 1564
Total All Brands 68,508 71,680 83983 73,260 69,681 73,799 69,527 68835 69,137 70850 73068 89504| 881,832

Zt=2%: Headlight Magazine
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224 Motortrivia(www.motortrivia.com)

Accumulated Accumulated Y e

Toyota 38,373 51,969 -26.2% 37.5%
Honda 27 T2 25,630 +8.2% 27.1%
Nissan 7.957 12,262 -35.1% 7.8%
Mazda 6,952 4,240 +64.0% 6.8%
Suzuki 5,945 6,353 -6.4% 5.8%
Mitsubishi 5,714 9,081 -37.1% 5.6%
Subaru 70 24 +191.7% 0.1%

Total lapanese makes 52,733 109,559 -15.4% 90.5%
"15 Acc. "14 Acc. Y-0-¥ Share

Benz 3,459 2,908 +18.9% 3.4%

B. MW, 2,744 2,402 +14.2% 2.7%
Chevrolet 1,723 2,346 -26.6% 1.7%
Ford 566 3,519 -72.5% 0.9%
Volvo 286 348 -17.8% 0.3%
Hyundai 88 29 +203.4% 0.1%
Proton 85 178 -52.2% 0.1%
Kia 67 47 +42.6% 0.1%
Peugeot 14 18 -22.2% 0.0%
Volkswagen 41 4 +925.0% 0.0%

Other makers 234 +143.8%

0.2

CEAHE d8E& 2 (Commercial car)+2 HOIH/SLE/HARE A
C
Isuzu 47,577 56,111 -15.2% 31.8%
Toyota 44,915 28,929 -23.8% 30.1%
Mitsubishi 10,835 13,040 -16.9% 7.3%
Honda 10,278 3,925 +161.9% 6.9%
Ford 8,137 9,924 -18.0% 5.4%
Missan 11,014 9,877 +11.5% 7.4%
Chevrolet 3,992 7778 -48.7% 2.7%
Mazda 4,093 7,030 -41.9% 2.7%
Hino 3,526 3,462 +1.8% 2.4%
Hyundai 1,221 1,148 +6.4% 0.8%
Suzuki 975 1,272 -23.3% 0.7%
Mitsu-Fuso 421 443 -5.0% 0.3%
TATA 418 685 -39.0% 0.3%
Kia 83 111 -25.2% 0.1%
Benz 6l 98 -37.8% 0.0%
Wuling a7 a7 +54.1% 0.0%
Other makers

1,802

2,087

2224 Motortrivia(www.motortrivia.com)
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CBAIZ 1-Ton Pick up 2t & PPV =4 HONH/SUE/HFE dED

(TH2: of)

[ 1-Ton Pickup & PPV Sales (January-April 2015) with Y/Y Comparison |
'15 Acc. '14 Acc. Y-0-¥ Share
Isuzu 43,641 52,273 -16.4% 37.8%
Toyota 41,266 55,677 -25.9% ' 35.7%
Mitsubishi 10,835 13,040 -16.9% 0.4%
Ford 6,746 8,507 -207% 5.8%
Chevrolet 3,434 6,877 -50.1% 3.0%
Mazda 2,818 5,121 -45.0% 2.4%
Missan 5,484 3,560 +82.1% 5.6%
TATA 248 397 -37.5% 0.2%

22 2l: Motortrivia(www.motortrivia.com)

o AAE AFHRE 2%

- 20149 7% O] AFAAFL AR AZAA S| AFHEO]
87.59%% ztA|stn] EA-stchA|n] st glow, o]o Hie) dH=
AZzGAE 0.55%2 1%7F A ¢ He a8 712

- 4 AxAA 7hed dAires AuEY, ToyotaZl 42.34% =%
1= Aok 9loH IsuzuZt 20.75%=% 29, Honda”} 13.79% =

|t

0

- B2 AzPA e Aees AMEE, A} 83%2 19=
2o 1 HE slotsh 4go] ol 9g

20143 Eii= A2t AlY dRED

Market Share of Japanese & Korean
Manufacturers

¥ lapanese Makes
B Korean Makes

B Other Makes

2tz 2 Automotive Intelligence Unit, Thailand Automotive Institute
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20144 A=A =718 AlE

d7E>

2.61%

4443 0.25%

Breakdown of Market Share for Japanese Makers

B Toyota

M isuzu

¥ Honda

W N issan

H Mitsubishi
B Mazda

m suzuki

W Subaru

2%

Breakdown of Market Share for Korean Makers

B Hyundai
KA

B Ssangyong

A= Automotive Intelligence Unit, Thailand
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— Mitsubishi Motor2] tuf] gzfo]| w=H
H=ollA A AxotH, tfRE dXY o= 354 S
ZYolal ¢l2. Nissank ©|¢} mp7ix|2 AR 2 of|@jofjA BFES
=gt

— Yamaha?] 3% <&
S|4 &S

- AFE A =
2=, QI Y|A|of

Motor, Isuzu Motor

95 AEA 9 oEvlo] RE AR Qi
5ol F9 ¢ YAE Toyota, Mitsubishi
=

of At U=

o[

o
re
<

Atsat & 2LEH0| £5 +Y &9 1071=)

Top 10 Import Sources for Parts of Cars and Motorcycles
Parts for Cars (H58708) Parts for Motorcycles (871410)
= ]
ap_an = Japan
= China p
1 = Vietnam
=  [ndonesia :
T = China
= Philippines L
= Germany v .
= |ndonesia
= J.S.A. i
: = Taiwan
= A = German
=  SouthKorea _1”'
= Malaysia
= France h
=  Malaysia " I
¥ = 54

Zk22l: Ministry of Commerce

szt & LEHI0| 25 £ &9 570AD

Top 5 Companies by Import Value

Car Manufacturers (H58708)

Motorcycle Manufacturers (H5871410)

=  Toyota Motor

= MitsubishiMotor
= [suzu Motor

= AutoAlliance

=  Honda Automobile

= Triumph Motorcycle

=  KawasakiMotor Enterprise
=  Ducati Motor

=  Honda Trading Asia

= Thai Yamaha Motor

Atz Ministry of Commerce
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- S7PE BERE ARAERES E8BH40%), HWAHO.5%)& ZT
dE A HIAEZE HA A 60%E ARkl glow
BMW, wl2Ad A~ Wiz, 32800 5o 73 BAEZE A
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ddAFsAE GAlR ol AA Al 12%S Hwokal A
Ford, GM59] W= HHE= HAA A 6.5%= A4, dH-7]
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o AtgHotetdlol AFAMTYREE AN AT BASEE,
F8 AR Fdes Tg FA AT 57 B Abde] e
A 5 ot Adad B
- AbedoretHlols A= Well A AAHRL AeAt x5S

sbal glom Aaie At S82aE Z2IHI0= 53l
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2025a7kA] 60RIH o] A S
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Az IE AN AR, BHAHG, 0d Be, 2w, ve),
Aol 2R, A, BEA, HAE, 24 5 452 Yito] B
BE FAY F5 =] A%
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ALRC| A4S TOj, 2N 72 L HY

7= 2011 2012 2013 *2014 *2015
ZHojCH o 687,590 742,597 802,00 802,105 884,210
THOH o 13.2 16.1 17.8 19.2 20.6
St 704,000 837,167 982,000 953,991 1,017,71
S 12.5 16.2 20.3 19.6 21.4

Zt281: NCB, NICDP, EE2t&2
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8. A AAE Bapd i Y $x FE Ex
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s42ixp | Doowon AFE oA

Hanil LAY

THN 21 20|osiHA &

Glovis =2 MH|A
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Mueller sz SeAE 25
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Cestari sei 71018~ S
Olsa O|Ef2|of 22 UL
Panasonic A= LCD Tv, dst CIXE 702}, HiE2| S
Cooper-Standard o= HIC| A2 A[AE
Takata U= 0j|O{=H

AR EQEF AFZAF RFA| AL
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A9 =7 5 AsA AR 19E
566,083 & AJ4ts] AlA

o otge ofmealy
9lom 2014do]
24912 7123
- WobZol A AA Al
A BASEE 20.5%

“

- 2014 |3 4l

glov] By

= 51709 Haie
2871 BEE

~ Yol ZAubAl W Audiz} A

= 204]

oFal

%7
A A

7 71997F 2 AFA(19959 78 20118
7199)olH &

o WoFE A W A A AR e ALY

ol A

14 2.2957]9] mdle XAFS)T

14 510709 Bee ST 9Lg

NAANA 16.7%, Ford 11.6%,
GM 9.6%, Mercedes—Benz”7} 5.7%5 Aol HE A1 &

HEE dots R = gD
= 20124 20134 SUE(%)
ot= 2|7} 60,938 59,654 -2.1
8 66,929 58,403 -12.7
=0 44 100 51,446 +16.7
OfA[O} 19,509 24,688 +26.5
2 M|OtL|OHZE =) 13,324 10,256 -23.0
222l Hotg As2t2 Y83 S| (Naamsa,2013)

0 &% A% A%

o WIS AAAE 200920158 T A AAest A2 cha
FOAIE Holal oy o= EHE E A=t 7)<l
7142 = A5 U 2 A HEF 7= Qo] 4 %Hﬂ% E%‘
Aoz Mt
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Wo A3E A4 1EAT A5 A4S FHoR

o Fotxo AAEA} A F2 T Qe T YWAE GMo| Hfolal

A= Ao g dAirsate] A8tk AR AQ] £H| Folu HAo

A5t BESH x5 AYa S

- AAea 9 =gy Agats Jolgo] ArdEhdoe] HiEA] " QSH

MIHER 45 wofjake Zrier Aog MY
Hots W Atsab THojED

= 2009 2010 2011 2012 2013 2014 2015
S22t 258,129 | 337,130 | 396,292 | 442,604 | 450,296 | 439,264 | 455,000
Agaf

(A3) 118,159 | 133,756 | 149,301 160,174 | 167,996 | 170,000 | 183,000
NEEY

— 18,934 22,021 26,656 27,841 30,924 12,000 33,000
SHIS

Z oy 395,222 | 492,907 | 572,249 | 630,619 | 649,216 | 644,504 | 671,000

228 Yot 252294335 (Naamsa,2015)
CHHOIB Ul 583 U B8 MA 3D
283} A3}
e A +2H13 e +2413
Ll r2 13 (%) Ll r2 13 (%)
2010 113,740 | 181,654 | 295,394 615 96,823 56,950 153,773 37.0
2011 124,763 | 187,529 | 312,265 60.1 108,704 | 84,125 192,829 43.6
2012 120,417 | 151,659 | 272,076 55.7 121,638 | 123,443 | 245,081 504
2013 113,364 | 151,893 | 265,257 57.3 127,188 | 121,345 | 248,533 24.8
2014 110,000 | 160,000 | 270,000 59.3 127,000 | 160,000 | 287,000 55.7
TOAHS

A=zd: oty As2t
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- Hobxe ==Y A AAVIAE= CKD(Completely Knock
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<ot A2t & At Supply Chain
Customer & retail
Specified ord orders
Assembly pectied oraers Allocation | Order
plant < planning p| promising
With due dates Detailed quotas

Customer order

Production orders Promised {dealersfintemet)
per plant dates
Daily . ;
MRP & buckets : . Specification Einal
lot sizing 4— Line assignment & i customer
model-mix planning
Procurement I ..A .
lot sizes Daily Sequence i
buckets I
JIT, AR, Distribution
Suppliers VMI, FMS Motor assembly 'S
P Cars
Close
proximity to Key
OEM MRP: Material Resources Planning

QR: Quick Response

JIT: Just-in-Time

VMI: Vendor-Managed Inventory
FMS: Flexible Manufacturing
Systems

A= www.jtscm.co.za
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